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Top 10 Inventario por ciudad

Ciudad Centros Comerciales AR Total (m²) AR En Construcción (m²) Tasa de Ocupación

ZMVM 232 7.22M 308,450 82%

Monterrey 91 2.06M 143,200 78%

Guadalajara 53 1.47M 115,700 82%

Puebla 34 0.89M 25,000 77%

Querétaro 28 0.82M 84,700 89%

Tijuana 29 0.69M 123,599 88%

Cancún 26 0.61M 46,700 11%

Toluca 18 0.55M 5,500 72%

León 24 0.55M 37,000 73%

Mérida 18 0.54M 23,300 89%

Durante el último trimestre del 2022, el inventario se 
mantiene estable a nivel nacional, con pocas pero 
relevantes aperturas de centros comerciales. 
Destaca la inauguración del complejo de usos mixtos 
Mitikah al sur de la CDMX.

La afluencia a los centros comerciales durante los 
últimos meses del año mostró una tendencia al alza 
como era de esperarse por la temporada, 
incrementando un 10% con respecto con el mismo 
periodo del año anterior. 

Estados como Hidalgo, Puebla y Veracruz tuvieron el 
mayor crecimiento en ventas durante este trimestre, 
con un aumento en el ticket promedio del 12% con 
respecto al mismo periodo del 2021.

Se encuentran monitoreados 59 centros comerciales 
en construcción a nivel nacional, los cuales 
agregarían 1,417,999 m² al inventario.

Ciudades con mayor inventario

El sector comercial se mantiene estable y avanzando con cautela
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SUPERFICIES EN MILLONES DE METROS CUADRADOS



Newmark has implemented a proprietary database and our tracking methodology has been revised. With this expansion and refinement in our data, there may be adjustments in historical statistics including availability, 
asking rents, absorption and effective rents. Newmark Research Reports are available at nmrk.com/research.

All information contained in this publication is derived from sources that are deemed to be reliable. However, Newmark has not verified any such information, and the same constitutes the statements and 
representations only of the source thereof and not of Newmark. Any recipient of this publication should independently verify such information and all other information that may be material to any decision the recipient 
may make in response to this publication and should consult with professionals of the recipient’s choice with regard to all aspects of that decision, including its legal, financial and tax aspects and implications. Any 
recipient of this publication may not, without the prior written approval of Newmark, distribute, disseminate, publish, transmit, copy, broadcast, upload, download or in any other way reproduce this publication or any of 
the information it contains. This document is intended for informational purposes only, and none of the content is intended to advise or otherwise recommend a specific strategy. It is not to be relied upon in any way to 
predict market movement, investment in securities, transactions, investment strategies or any other matter.
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Community Center Neigborhood Center Regional Mall Super Regional Mall Promedio

Precio de Renta ($mxn/m²/mes)

Fuente: Newrmark con datos de Grupo Mac Arquitectos
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Composición de Centros Comerciales

Fuente: Newrmark con datos de Grupo Mac Arquitectos
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