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Generalist (80%)

Offshore • AI • Automation

Specialist (20%) 

2024

Threshold Support Model

Specialist (80%)

Generalist

(20%)

Offshore • Automation

2023

Setting the Foundation

POSITION & ATTRACT

GROW

WIN

EXPAND

2025 & BEYOND

Global Growth Engine

The Evolution of Marketing at Newmark



• PR/Comms

• Brand/Creative 

• Content Strategist

• Digital/Social

• Events

• Knowledge Mgmt

• Operations

• Client Partnerships

CORPORATE LINE OF BUSINESS EXPERTISE REGIONAL / FIELD

• Occupier

Enterprise & Advisory

• Investor

Agency Leasing

Capital Markets/Debt

• Industries

Retail

Industrial

Americas

North America
LATAM

Europe
UK 

France 
Germany (TBD)

APAC
Singapore (TBD)

GLOBAL CENTER OF EXCELLENCE MODEL

OPERATIONS | RESEARCH | TECHNOLOGY

Q. “Where does LATAM Marketing Fit in?”



PRODUCT MARKETING

GROWTH MARKETING

BUSINESS DEVELOPMENT

CLIENT PARTNERSHIPS

LEADS, LEADS, LEADS

GLOBAL BRAND AWARENESS

CROSS-SELLING & MORE WINS

SHARE OF WALLET EXPANSION

Q. “What does marketing offer?”



INTERNAL SALES ENABLEMENT

Newmark Teams

Channel

Media/PR Email Marketing PDF Downloads Landing Social Search Social Remarketing
Page Posts Optimization Advocacy

Intranet Page Campaign Breeze
Eblast Templates

Learning SessionsSnapshot DeckNewsletters

EXTERNAL ACTIVATION



“What is the marketing 

intake process?”
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N E W M A R K

It Starts with Tracking - Right Resources, Right Opportunities

WIN/LOSS

BEST IN CLASS

MONDAY.COM TRACKING



Q. How do I get quick access to templates and content?”







Q. “What if I need quick-turn custom support?”

- 12 refreshed design concepts in InDesign

- 28 color palettes categorized by brand direction

- Showcases optionality and inspirational mockups
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Q. “What if I have an above threshold pursuit?”

Bespoke Design

+ Strategic Support

Newmark’s Pitch to Win Approach



CONSULTATIVE SELLING

Playbook and Training Videos

Bespoke Coaching Available

Q. “What is Pitch to Win?”



N E W M A R K 14

DIAGNOSTIC KICK OFF 

WORKSHEETS

STEP-BY-STEP PURSUIT 

PLAYBOOK

Q. “How does Pitch to Win work?”
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Leverage NewmarkAI to Diagnose the Client in Minutes



a few more things…



N E W M A R K 17

AUTOMATED PROPERTY FLYER, EMAIL AND WEBSITE

Q. “How can we get more exposure for our property listings?”

WEB SEARCH
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@NEWMARK 

MONTHLY GLOBAL E-NEWSLETTER

Q. How can we stay connected and informed?

COMING SOON

NEWMARK’S IOS AND ANDROID APP
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Follow and Share our Social Content

Consistency AuthenticityRelevance
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Expand Awareness: Video Support Now Available



TAGLINE

Engineered to Excel 

Newmark is purpose-built to accelerate excellence. 

Enfocados en la Excelencia
MISSION

Differentiate 
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